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COURSE OUTCOMES 
 

Trimester I - Core 

Title of the 
Subject / 
course 

 

Perspective Management 

Course Code  

Credits 3 Duration in Hrs 30 

 
 

Course outcome 
 

 
 
 

Trimester I - Core 

Title of the 
Subject / 
course 

 

Quantitative Techniques -I ( Business Stats) 

Course Code  

Credits 3 Duration in Hrs 30 

 
 

Course outcome 
 



Trimester I - Core 

Title of the 
Subject / 
course 

 

Organisational Behaviour 

Course Code  

Credits 3 Duration in Hrs 30 
 
 

Course outcome 
 

 
 
 

Trimester I - Core 

Title of the 
Subject / 
course 

 

Organisational Behaviour 

Course Code  

Credits 3 Duration in Hrs 30 

Course outcome 
 

 
 
 

Trimester I - Core 

Title of the 
Subject / 
course 

 

Marketing Management 

Course Code  

Credits 3 Duration in Hrs 30 

 
 

Course outcome 



 
 
 
 

Trimester I - Core 

Title of the 
Subject / course 

Business Economics I 

Course Code  

Credits 1.5 Duration in Hrs 15 

 
 

Course outcome 
 

 
 

Trimester I – Core 

Title of the 
Subject / course 

Business Communication 

Course Code  

Credits 3 Duration in Hrs 15 



Course outcome 
 

 
 
 
 
 

Trimester I - Core 

Title of the 
Subject / 
course 

 

Financial Accounting and control 

Course Code  

Credits 3 Duration in Hrs 30 

 
 

Course outcome 
 

 
 
 

Trimester II 

Title of the 
Subject / 
course 

 

Business Economics II 

Course Code  

Credits 3 Duration in Hrs 15 



Course outcome 
 

 
 
 

Trimester II 

Title of the 
Subject / 
course 

 

Digital Marketing 

Course Code  

Credits 3 Duration in Hrs 30 

 
 

Course outcome 
 

 
 
 

Trimester II 

Title of the 
Subject / 
course 

 

Financial Markets and Services 

Course Code  

Credits 3 Duration in Hrs 30 



Course outcome 
 

 
 
 

Trimester II 

Title of the 
Subject / 
course 

 

Financial Management 

Course Code  

Credits 3 Duration in Hrs 30 

 
 



Trimester II 

Title of the 
Subject / 
course 

 

Human Resource Management 

Course Code  

Credits 3 Duration in Hrs 20 
 
 

 
 
 

Trimester II 

Title of the 
Subject / 
course 

 

Labour Laws 

Course Code  

Credits 3 Duration in Hrs 30 

 
 

 

Trimester II 

Title of the 
Subject / 
course 

 

Legal Aspects of Business 

Course Code  

Credits 3 Duration in Hrs 30 



 
 
 
 

Trimester II 

Title of the 
Subject / 
course 

 

Quantitative Techniques II 

Course Code  

Credits 3 Duration in Hrs 20 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Trimester III (FINANCE) 

Title of the 
Subject / 
course 

Analysis of Financial Statements 

Course Code  

Credits 1.5 Duration in Hrs 15 
 
 
 

Sr. No. Course Outcome 

CO1 Understand the Financial Statements and need to analyze financial 

statements 

CO2 Apply various tools for financial statement analysis i.e. commonsize 

statements, comparative statements and ratio analysis, for comprehensive 

analysis the financial statements 



CO3 Evaluate important components of a business and impact of their changes 

on company’s performance, position and valuation 

CO4 Interpret the financial statements of a company for taking effective 

decisions with respect to company’s profitability, liquidity, solvency and 

efficiency 

 
 

Trimester III (FINANCE) 

Title of the 
Subject / 
course 

BASICS OF DERIVATIVES 

Course Code  

Credits 1.5 Duration in Hrs 15 

 
 

Sr. No At the end of the course students will be able to : 

CO1 Explain the basic characteristics of derivatives market 

CO2 Option Pricing valuation models 

CO3 Explain Swap 

CO4 Examine Greeks of the derivatives. 

 
 

Trimester III Marketing/Finance/Human Resource 

Title of the 
Subject / 
course 

Cost Management and Accounting 

Course Code  

Credits 3 Duration in Hrs 30 

 
 

Sr. No. Course Outcome 

CO1 Understand ,Examine, show and employ cost accounting theories for 

cost problems 

CO2 Develop, restructure and apply cost accounting approaches to solve 

practical problems 

CO3 Critically analyze and provide recommendations to improve the 

operations of organizations through the application of Cost and 

Management accounting techniques 

CO4 Interpret cost and management accounting opportunities and threats 

 
 

Trimester III Finance 

Title of the 
Subject / 
course 

Corporate Finance 

Course Code  

Credits 3 Duration in Hrs 30 



 
 
 
 
 
 

Trimester III Finance 

Title of the 
Subject / course 

Direct and Indirect Taxes 

Course Code  

Credits 3 Duration in Hrs 30 

 
 

 
 
 

Trimester III Finance / Marketing / HR 

Title of the 
Subject / course 

Business Research Methods 

Course Code  

Credits 4 Duration in Hrs 40 

 
 

Sr. No At the end of the course the students will be able to: 

CO 1 
Understand the business research process – its importance and perspective 

 
CO 2 

Understand and interpret the various tools and techniques in business 

research for better decision making. 

CO 3 
Analyze and interpret data to make meaningful decisions 

 
CO 4 

Equip themselves in applying the concepts in the industry to solve 

business problems 



Trimester III Finance 

Title of the 
Subject / 
course 

Entrepreneurship Management 

Course Code  

Credits 1.5 Duration in Hrs 15 
 
 

 
 
 

Trimester III Finance / Marketing / HR 

Title of the 
Subject / course 

Operations Management 

Course Code  

Credits 3 Duration in Hrs 30 

 
 

 
 
 
 
 

Trimester III HR 

Title of the 
Subject / course 

Human Resource Planning and Acquisition 

Course Code  

Credits 3 Duration in Hrs 30 



Sr. No At the end of the course students will be able to : 

CO1 Students will be able to understand the human resource planning process and 

framework 

CO2 Students will be able to understand talent acquisition process and challenges faced 

CO3 Students will be able to apply all HR planning and talent acquisition practices in the 

organization. 

 
 

Trimester III HR 

Title of the 
Subject / course 

Learning & Development 

Course Code  

Credits 3 Duration in Hrs 30 

 
 

 
 
 

Trimester III Marketing 

Title of the 
Subject / course 

Consumer Buying Behaviour 

Course Code  

Credits 3 Duration in Hrs 30 

 
 



 
 
 
 

 

Trimester III Marketing 

Title of the 
Subject / course 

Story Telling with Data 

Course Code  

Credits 3 Duration in Hrs 30 

 
 

Sr. No At the end of the course students will be able to : 

CO1 Understand the importance of Storytelling with Data and learn to identify the story out of 

data 

CO2 Understand to spin the storyline by using available data visualization tools 

CO3 Conversant with Tableau and apply the tools to story scenarios. 

 
 

Trimester III Marketing 

Title of the 
Subject / course 

Sales and Distribution Management 

Course Code  

Credits 3 Duration in Hrs 30 

 
 

 
 
 

Trimester IV 

Title of the 
Subject / course 

BASICS OF DERIVATIVES 

Course Code  

Credits 1.5 Duration in Hrs 15 



Sr. No At the end of the course students will be able to : 

CO1 Explain the basic characteristics of derivatives market 

CO2 Option Pricing valuation models 

CO3 Explain Swap 

CO4 Examine Greeks of the derivatives. 

 
 
 
 

Trimester IV HR 

Title of the 
Subject / course 

Industrial Relations and Employee Welfare 

Course Code  

Credits 3 Duration in Hrs 30 

 
 

Sr. No 
 

At the end of the course students will be able to : 

CO1 
Explain and interpret the concepts, legal and ethical aspects of Industrial Relations 

while facing IR issues and deciding on employee welfare. 

CO2 Exemplifying the IR issues through case studies and way to resolve it 

CO3 
Implementing the concepts and legal knowledge gained by them for successful 

handling of IR issues. 

 
 
 
 

Trimester IV HR 

Title of the 
Subject / course 

Performance Management System 

Course Code  

Credits 4 Duration in Hrs 30 

 
 

Sr. No At the end of the course students will be able to : 

CO1 To understand the role of performance management in supporting the strategic 
objectives of the organization in different business environments and explain the 
Performance Management System process. 

CO2 Students will understand different measures of performance management and 

practices used to improve organisational and employee performance. 

CO3 To design an organizations performance management process that is compliant 

with the law and supports organizational mission and strategy. 

CO4 Students will be equipped with the necessary skills and a critical understanding 
of the performance review process. 



Trimester IV Marketing 

Title of the 
Subject / course 

B2B Marketing 

Course Code  

Credits 3 Duration in Hrs 30 

 
 
 
 
 
 

Sr. No At the end of the course students will…. 

CO1 have advanced knowledge and skills to compete effectively in B2B context 

CO2 Have increased self-belief to navigate successfully across clients and 

partners 

CO3 Have improved ability to develop and/or strengthen relationship with their 

customers and suppliers 

CO4 be able to apply B2B marketing concepts and tools in a stable as well as a 

tumultuous environment. 

 
 

Trimester IV Marketing 

Title of the 
Subject / course 

Integrated Marketing Communication (IMC) 

Course Code Elective 

Credits 3 Duration in Hrs 20 

 
 

Sr. No At the end of the course students will be able to : 

CO1 Ability to UNDERSTAND the meaning, relevance, and importance of IMC tools in 

branding. 

CO2 Ability to DEMONSTRATE the knowledge of each of tool of IMC and their implications in 

consumer behaviour and overall communication campaign. 

CO3 Ability to CONSTRUCT a basic media strategy and craft a rudimentary creative message 

strategy. 

CO4 Ability to OUTLINE an IMC campaign, integrating all elements of IMC to achieve the 

desired objectives. 

 
 

Trimester IV Marketing 

Title of the 
Subject / course 

Retail Marketing 

Course Code Elective 

Credits 3 Duration in Hrs 20 



Sr. No At the end of the course students will be able to : 

CO1 To educate students about current retailing trends and strategies. 

CO2 To develop the students towards managing the retail stores and organizations. 

CO3 To identify the nuances of visual merchandising and its elements 

CO4 To know the consumer purchase decision process in the context of organized retailing 

CO5 To emphasis on global retailing strategies 

 
 

Trimester IV Marketing 

Title of the 
Subject / course 

Financial Aspects of Marketing 

Course Code Elective 

Credits 3 Duration in Hrs 30 

 
 

Sr. No At the end of the course students will be able to : 

CO1 Understand the integral elements of Cost & Revenue in Marketing 

CO2 Learn the different elements of Marketing Investment 

CO3 Learn the policy decisions and marketing finance concepts 

CO4 Understand the concepts of various pricing models 

 
 

Trimester V Finance 

Title of the 
Subject / course 

Financial Analytics 

Course Code  

Credits 2 Duration in Hrs 20 

 
 



Trimester V Finance 

Title of the 
Subject / course 

International Finance 

Course Code  

Credits 4 Duration in Hrs 40 

 
 

 
 
 

Trimester V Finance 

Title of the 
Subject / course 

Mergers & Acquisitions 

Course Code  

Credits 4 Duration in Hrs 40 

 
 

 

Trimester V Finance 

Title of the 
Subject / course 

Treasury & Risk Management 

Course Code  

Credits 4 Duration in Hrs 40 



 
 
 
 

Trimester V Finance 

Title of the 
Subject / course 

International Business 

Course Code  

Credits 4 Duration in Hrs 40 

 
 

 
 
 

Trimester V HR 

Title of the 
Subject / course 

Assessment Centre and Competency Mapping. 

Course Code  

Credits 4 Duration in Hrs 40 

 
 



Trimester V HR 

Title of the 
Subject / course 

HR Analytics 

Course Code  

Credits 2 Duration in Hrs 20 

 
 

 
 
 

Trimester V HR 

Title of the 
Subject / course 

Organization Development & Change Management 

Course Code  

Credits 2 Duration in Hrs 20 

 
 

 

 
 
 

Trimester V HR 

Title of the 
Subject / course 

Strategic HRM 

Course Code  

Credits 2 Duration in Hrs 20 



 
 
 
 

Trimester V Marketing 

Title of the 
Subject / course 

Marketing Metrics and Audit 

Course Code  

Credits 4 Duration in Hrs 40 

 
 

 

Trimester V Marketing 

Title of the 
Subject / course 

Neuroscience and Consumer Behaviour 

Course Code  

Credits 2 Duration in Hrs 20 

 
 



Trimester V Marketing 

Title of the 
Subject / course 

Retail Management 

Course Code  

Credits 4 Duration in Hrs 40 

 
 
 
 

 
 
 

Trimester V Marketing 

Title of the 
Subject / course 

Service Marketing 

Course Code  

Credits 2 Duration in Hrs 20 

 
 
 
 



Trimester V Marketing 

Title of the 
Subject / course 

Strategic Brand Management 

Course Code  

Credits 4 Duration in Hrs 40 

 
 

 
 
 

Trimester VI Marketing / Finance 

Title of the 
Subject / course 

Project Management 

Course Code  

Credits 4 Duration in Hrs 40 

 
 
 
 

 
 
 

Trimester VI HR 

Title of the 
Subject / course 

Business Ethics and Corporate Governance 

Course Code  

Credits 4 Duration in Hrs 40 



 


